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Plaintiff John Stringer (“Plaintiff”), individually and on behalf of all others similarly
situated, makes the following allegations based upon information and belief, except as to those
allegations specifically pertaining to Plaintiff and his counsel, which are based on personal
knowledge. Plaintiff brings this action for restitution and monetary damages against defendants
Combe, Inc., Combe Products, Inc., Combe Laboratories, Inc., and Combe International, Ltd.

(collectively referred to as “Defendants”), demanding a trial by jury.

NATURE OF THE ACTION

1. Plaintiff, an African American, brings this civil rights action on behalf of himself

and all others similarly situated against Defendants for violation 42 U.S.C. § 1981, which prohibits
race discrimination in the making and performance of contracts. Defendants’ knowing
concealment of material facts concerning the safety of their product for use by African Americans
also runs afoul of the California Legal Remedies Act (“CLRA”) and the California Unfair
Competition Law (“UCL").

2. Defendants manufacture the well-known hair dye product line Just For Men®. Over
the past decade, Defendants launched a targeted marketing campaign headlined by legendary
Black sports figures to induce African American males to purchase their products. Defendants
engaged in this racially motivated conduct despite knowing that: (1) the Just For Men® Jet Black
color shade intended for African American consumers contained seventeen times more p-
Phenylenediamine (“PPD”) — a remarkable “strong sensitizer” with the potential to cause severe
health risks — than lighter color shades intended for White consumers, and (2) the sensitization
rate to PPD is fives times greater for African American males than White males. In the face of
this unacceptable risk disparity between the races, Defendants neglected to warn or disclose that
African American males had a significantly heightened propensity for severe physical injury or
that the Jet Black color shade was unreasonably dangerous.

3. Defendants’ discriminatory, fraudulent and unfair business practices prevented
Plaintiff from making an informed decision and unfairly diminished his ability to come to a

meeting of the minds contractually with the Defendants prior to making his purchase. The
2
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purchase transaction lacked good faith and fair dealing, and as a result Plaintiff sustained severe
physical and other injuries. For himself individually and on behalf of the Nationwide Class and
the California Class (collectively the “Classes”) he seeks to represent, Plaintiff now requests
damages, restitution, declaratory and injunctive relief and all other remedies deemed appropriate
by this Court to make him whole and deter and prevent Defendants from engaging in similar

intentional, illicit conduct against African Americans in the future.

JURISDICTION AND VENUE
4, This action arises under 42 U.S.C. § 1981, and jurisdiction of this Court is invoked
pursuant to 28 U.S.C. 8§ 1331 and 1343(a)(4).

5. This Court has supplemental jurisdiction over California statutory claims pursuant
to 28 U.S.C. § 1367.

6. Jurisdiction of this Court is invoked pursuant to 28 U.S.C. § 1332(d)(2) as, upon
information and belief, the aggregated claims of the individual class members exceed $5,000,000,
exclusive of interest and costs, at least one class member is of diverse citizenship from one
defendant, and there are more than 100 class members.

7. Venue is proper in this District pursuant to 28 U.S.C. § 1391, as Plaintiff resides in
this District, the underlying purchase transaction took place in the District and Defendants do

business in the District, specifically the sale and distribution of Just For Men® products.

PARTIES
8. Plaintiff, Mr. Stringer, is an adult resident of the State of California currently
residing in Oakland, California.
0. Defendant Combe, Inc., is a Delaware corporation with its principal place of

business at 1101 Westchester Avenue, White Plains, New York 10604.
10.  Upon information and belief, at all times relevant hereto, Defendant Combe, Inc.,
was engaged in the business of designing, developing, manufacturing, testing, packaging,

promoting, marketing, distributing, labeling, and/or selling Just For Men® hair care and dye
—3_
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products.

11.  Upon information and belief, at all times relevant hereto, Defendant Combe, Inc.,
was present and doing business in the city of Oakland, the State of California.

12.  Upon information and belief, at all times relevant hereto, Defendant Combe, Inc.,
transacted, solicited, and conducted business in the State of California and the city of Oakland,
and derived substantial revenue from such business.

13.  Upon information and belief, at all times relevant hereto, Defendant Combe, Inc.,
expected or should have expected that its acts would have consequences within the United States
of America, the State of California, and the city of Oakland.

14.  Defendant Combe International, Ltd., is a Delaware corporation with its principal
place of business at 1101 Westchester Ave., White Plains, New York 10604.

15.  Upon information and belief, at all times relevant hereto, Defendant Combe
International, Ltd., was engaged in the business of designing, developing, manufacturing, testing,
packaging, promoting, marketing, distributing, labeling, and/or selling Just For Men® hair care
and dye products.

16.  Upon information and belief, at all times relevant hereto, Defendant Combe
International, Ltd., was present and doing business in the city of Oakland, the State of California.

17.  Upon information and belief, at all times relevant hereto, Defendant Combe
International, Ltd., transacted, solicited, and conducted business in the State of California and the
city of Oakland, and derived substantial revenue from such business.

18.  Upon information and belief, at all times relevant hereto, Defendant Combe
International, Ltd., expected or should have expected that its acts would have consequences within
the United States of America, the State of California, and the city of Oakland.

19.  Defendant Combe Products, Inc., is a Delaware corporation with its principal place
of business at EI Duque Und Park Rr 971, Naguabo, Puerto Rico 00718.

20.  Upon information and belief, at all times relevant hereto, Defendant Combe
Products, Inc., was engaged in the business of designing, developing, manufacturing, testing,

packaging, promoting, marketing, distributing, labeling, and/or selling Just For Men® hair care
-4 —
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and dye products.

21.  Upon information and belief, at all times relevant hereto, Defendant Combe
Products, Inc., was present and doing business in the city of Oakland, the State of California.

22.  Upon information and belief, at all times relevant hereto, Defendant Combe
Products, Inc., transacted, solicited, and conducted business in the State of California and the city
of Oakland, and derived substantial revenue from such business.

23.  Upon information and belief, at all times relevant hereto, Defendant Combe
Products, Inc., expected or should have expected that its acts would have consequences within the
United States of America, the State of California, and the city of Oakland.

24.  Defendant Combe Laboratories, Inc., is a Delaware corporation that has its principal
place of business at 200 Shellhouse Drive, Rantoul, IL 61866.

25.  Upon information and belief, at all times relevant hereto, Defendant Combe
Laboratories, Inc., was engaged in the business of designing, developing, manufacturing, testing,
packaging, promoting, marketing, distributing, labeling, and/or selling Just For Men® hair care
and dye products.

26.  Upon information and belief, at all times relevant hereto, Defendant Combe
Laboratories, Inc., was present and doing business in the city of Oakland, the State of California.

27. Upon information and belief, at all times relevant hereto, Defendant Combe
Laboratories, Inc., transacted, solicited, and conducted business in the State of California and the
city of Oakland and derived substantial revenue from such business.

28.  Upon information and belief, at all times relevant hereto, Defendant Combe
Laboratories, Inc., expected or should have expected that its acts would have consequences within

the United States of America, the State of California, and the city of Oakland.

FACTUAL ALLEGATIONS

29.  Just For Men® is a cosmetic hair care and dye product line intended to improve and
alter hair and facial hair color.

30. Defendants have developed, designed, formulated, manufactured, packaged,
—5__
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labeled, advertised, marketed, instructed on, distributed and sold Just For Men® hair care and dye
products across California and the United States since at least 1987.

31. Defendants, the self-proclaimed “champions of facial hair,” boast that Just For
Men® products are backed by “three decades of research and have delivered great results over 50
million times.”

32. By 2001, Just For Men® accounted for approximately 70% of the retail men’s hair
coloring product market.

33.  Under the Federal Food, Drug and Cosmetic Act (FFDCA), 21 U.S.C. § 361;
FFDCA 8 601, Just For Men® hair and facial hair dye products are recognized as coal-tar hair
dyes. Because of this classification, Defendants’ products are exempt from FDA approval prior
to consumer use, and the FDA is prohibited from taking legal action against Defendants for safety
issues related to the products so long as the packaging includes a generic caution statement noting
that the products “contain ingredients which may cause skin irritation” and a skin test
recommendation.

34.  On several occasions, the FDA unsuccessfully argued for repeal of the coal-tar
exemption because of potential health hazards. See FDA Regulation of Cosmetics and Personal
Care Products, Congressional Research Service (July 9, 2012).

35.  Despite Congressional handcuffs, FDA publications regarding coal-tar hair dyes
recognize that one product ingredient in particular, p-Phenylenediamine (“PPD”), “has been
implicated more prominently in leading to allergic reactions.”

Phenylenediamine

36. Defendants used p-Phenylenediamine (“PPD”) as an ingredient in their Just For
Men® hair and facial hair dye products.

37. PPD is an organic aromatic amine chemical compound that, when exposed to an
oxidizing agent, produces a dark color pigment.

38.  Beyond being a dye component, PPD is utilized in the manufacture of rubber tires,
as an additive to gasoline and as a photographic developing agent.

39.  Human exposure to PPD is hazardous and associated with potentially severe health
— 6 —
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risks.
40.  The United States Environmental Protection Agency (“EPA”) has identified links

between PPD and several acute and chronic injuries including but not limited to:

a. Severe dermatitis;

b. Renal failure;

C. Gastritis;

d. Acute contact dermatitis;
Eczematoid contact dermatitis;

f. Asthma;

g. Vertigo;

h Tremors;

I. Convulsions; and

J. Comas.

U.S. Environmental Protection Agency, p-Phenylenediamine Hazard Summary, 106-50-3 (Jan.
2000).

41.  Further, the United States Consumer Product Safety Commission (“CPSC”) flagged
PPD as one of only five substances requiring the cautionary designation of “strong sensitizer”. 16
CFR 1500.13.

42.  Toqualify as a strong sensitizer, the CPSC must determine through reliable medical
and scientific evidence that a substance has “significant potential for causing hypersensitivity”.
At minimum, the human reaction to the substance must be “clinically important” and have a
“significant impact on quality of life”. 16 CFR 1500.13(c)(5)(ii)(A-E).

43. Because of increased exposure and hypersensitivity to PPD in the general
population, the American Contact Dermatitis Society declared PPD the “Allergen of the Year” in
2006.

44.  An abundance of scholarly journals and media reports acknowledge the significant
risks associated with PPD exposure and have noted severe and sudden allergic reactions, including

serious skin irritation, anaphylaxis, and even death.
7 —
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45.  PPD sensitization rates are significantly higher for African Americans than Whites.

46. A scientific study by the Cleveland Clinic concluded that the sensitization rate to
PPD in Black men was 21.2% compared to only 4.2% in White men. Exhibit A — Dickel et al.,
Comparison of Patch Test Results With a Standard Series Among White and Black Racial Groups,
American Journal of Contact Dermatis, VVol.12, No.2 (June, 2001).

47.  PPD is now known as one of, if not the most, common allergens in the African
American population, even rivaling nickel, which is the leading cause of Allergic Contact
Dermatitis (“ACD”) in the world.

48.  The extreme disparity in PPD sensitization rates between African Americans and
Whites is well noted in scholarly journals and by the media.

Jet Black

49.  Just For Men® hair dye products, in particular the Original Formula and the
Mustache & Beard box kits, are sold in a spectrum of color shades, ranging from Blonde to Jet
Black.

50.  Upon information and belief, Defendants used different amounts of PPD in the
various color shades of their Just For Men® hair dye products.

51.  Upon information and belief, the amount of PPD used by Defendants in the Jet
Black color shade was approximately 17 times greater than the amount of PPD used in lighter
color shades.

52.  Upon information and belief, the overwhelming majority of consumers buying and
using the Jet Black color shade are African American.

53.  Upon information and belief, Defendants possess information on product design,
testing and consumer reports evidencing sensitization and adverse reactions by African American
males to the Jet Black color shade.

54.  Upon information and belief, Defendants operate an internal claims process that
seeks liability releases from injured consumers to conceal problems associated with Just For
Men® products, including cases involving sensitization and adverse reactions by African

American males to the Jet Black color shade.
— 8 —
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55. Despite PPD’s designation as a “strong sensitizer” and a history of consumer
complaints, Defendants failed to warn and concealed the significantly higher amount of PPD in
the Jet Black color shade compared to lighter color shades of the same product.

56. Defendants failed to warn and concealed that the Jet Black color shade exposed
African American males to a significantly increased risk of potentially severe health risks
compared to White males using lighter color shades of the same product.

57.  Defendants represented that their Jet Black color shade was safe and cosmetically
effective.

58.  Defendants’ warning label for the Jet Black color shade inadequately addressed the
potentially severe health risks associated with higher levels of PPD.

59. Defendants omitted, concealed, and inadequately provided critical safety
information regarding the Jet Black color shade in order to induce its purchase and use by African
American males.

60. Defendants intentionally engaged in and continue to engage in conduct likely to
mislead African American consumers. This conduct is discriminatory, fraudulent, unfair and
unlawful and significantly reduces and/or prevents African American consumers from coming to
a meeting of the minds in their agreement to purchase Just For Men® products.

Defendants’ Target Marketing

61. Defendants intentionally target marketed their Just For Men® products — in
particular the Jet Black color shade — to African American males.

62. Inand of itself, the term “Jet Black” has connotations traditionally associated with
the African American population, including Jet Magazine, a weekly African American periodical.

63.  The exterior packaging and on-line image of the Jet Black color shade features a
headshot of an African American male.

64. Upon information and belief, Defendants intentionally placed the Jet Black color
shade in “Ethnic Stores” and “Ethnic Sections” that traditionally sell and cater to African
American consumers.

65.  Upon information and belief, Defendants collected marketing and consumer data
— 9 __
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specific to race, including African American or Black.

66. Upon information and belief, Defendants intentionally selected product
spokespersons and advertising models because they appealed to African American males.

67. Defendants embarked upon a systemic media advertising campaign — noted as
“cheesy, hokey, goofy, silly and evidently effective” — that showcased unique television ads and
aired during worldwide sporting events, such as the Super Bowl. Exhibit B — The New York
Times: “Just For Men Just Right for Former Stars” (Jan. 6, 2008).

68. Defendants’ media advertising campaign targeted African American males by using
spokesmen who were prominent African American male sports legends, including Walt “Clyde”
Frazier and Emmitt Smith.

69. Mr. Smith’s extreme fame as the Just For Men® pitchman, who “reclaimed his
edge” by using the dye product to eliminate grey in his black beard, arguably surpassed his
notoriety as an NFL Hall of Fame inductee. Exhibit C — SB*Nation “Emmitt Smith’s Football
Legacy: 18 Talking Points on His ‘Just For Men” Commercial” (Aug. 7, 2010).

70.  In 2015, Defendants intensified their media efforts to attract African American
males to their facial hair dye products by regurgitating Mr. Frazier as the pitchman for Just For
Men® Mustache & Beard. Exhibit D - Elite Sports NY, “Keith Hernandez, Walt Frazier
Announce Latest Venture” (Aug. 3, 2015).

71.  Mr. Frazier co-announced and appeared in an advertising campaign supporting
Defendants’ “Best Beard Ever” contest, which encouraged consumers to upload their best beard
and mustache photos under the social media hashtag #Beardspotting. Exhibit E — Business Wire,
“Just For Men® Launches #Beardspotting Contest, a Nationwide Search for the “Best Beard
Ever” (Sept. 8, 2015).

72.  Defendants’ target marketing to African American males continued in the face of
media and Consumer Affairs reports that their products caused sensitization and potentially severe
injuries to users. Exhibit F - News Tribune, “’Just For Men’ Hair Dye Users Report Allergic
Reactions” (Oc. 23, 2012).

73.  Defendants’ #Beardspotting advertising campaign coincided with the popularity
— 10 —
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rise of facial hair, including full beards and goatees, in the African American community. Exhibit
G - Chicago Now, “The Black Man and His Beard” (Oct. 30, 2015).

74.  Despite knowing African American males were five times more likely than White
males to experience an adverse reaction to PPD and that the Jet Black color shade contained
seventeen times greater PPD than lighter shades of the same product, Defendants continued to
aggressively target market African American males.

75.  Defendants intentionally engaged in and continue to engage in target marketing
likely to induce and mislead African American consumers, including Plaintiff. This conduct is
discriminatory, fraudulent, unfair and unlawful.

Plaintiff’s Use Of Just For Men®

76.  Plaintiff, Mr. Stringer, is and was at all times alleged herein a citizen of the State of
California and currently resides in Oakland, California.

77.  Plaintiff is an African American male.

78.  Plaintiff became knowledgeable of Just for Men® products through Defendants’
marketing campaigns, including but not limited to television advertisements and social media.

79.  Plaintiff was unaware of the high amounts of PPD contained in the Jet Black color
shade or the heightened potential that he could experience a severe physical reaction from using
the product.

80.  Plaintiff purchased and used as directed the Just For Men® Mustache and Beard
box kit in the Jet Black color shade on or about September 28, 2016.

81.  Priorto applying the Jet Black color shade, Plaintiff performed a skin patch test with
the product. The results of the skin patch test were unremarkable and lacked any sign of
sensitization.

82.  Subsequent to using the Jet Black color shade, Plaintiff suffered a severe physical
reaction to the product including but not limited to facial soreness, rash, itching, swelling and
burning sensations as well as shortness of breath.

83.  Plaintiff’s severe physical reaction to the Jet Black color shade required emergency

medical treatment and prescription medication on or about October 1, 2016.
— 11 —
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84.  Prior to September 28, 2016, Plaintiff had used the Jet Black color shade on many
occasions without experiencing a severe physical reaction.
85.  Asalleged herein and as a direct and proximate result of Defendants’ discriminatory

and wrongful conduct:

a. Plaintiff has suffered severe physical injuries;
b. Plaintiff has endured substantial pain, suffering and embarrassment;
C. Plaintiff has individually suffered, and will continue to suffer economic loss,

and has otherwise been physically, emotionally and economically injured;
and
d. Plaintiff’s injuries and damages are permanent and will continue into the

future.

CLASS ALLEGATIONS

86.  Plaintiff brings this action on behalf of himself and as a representative of all others
who are similarly situated. Pursuant to Rules 23(a), (b)(2), and/or (b)(3) of the Federal Rules of
Civil Procedure, Plaintiff seeks certification of a Nationwide Class and a California Class.

87.  The Nationwide Class is initially defined as follows:

All African American males residing in the United States who have
purchased, used and incurred injury as a result of using the Just For
Men® Jet Black color shade within the applicable statute of
limitations, subject to appropriate tolling and estoppel (the
“Nationwide Class”).

88.  The California Class is initially defined as follows:

All African American males residing in California who have
purchased, used and incurred injury as a result of using the Jet Black
color shade within the applicable statute of limitations, subject to
appropriate tolling and estoppel (the “California Class”).

89.  Plaintiff is a member of both Classes.
_ ]_2 _
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90.  Plaintiff reserves the right to amend or modify the definitions of the Classes with
greater specificity or division into subclasses after having had an opportunity to conduct
discovery.

91.  Numerosity (F.R.C.P. 23(a)(1)): Members of the Classes are so numerous that their
individual joinder is impracticable. Plaintiff is informed and believes that there are thousands of
African American males who have purchased and sustained physical injury and damages as a
result of using the Jet Black color shade.

92.  Commonality (F.R.C.P. 23(a)(2)) and Predominance (F.R.C.P. 23(b)(3)): Common
questions of law and fact exist as to all members of the Classes and predominate over any
questions which affect the individual members, in that Defendants have engaged in a common
course of conduct in dealings with the Classes and acted in a manner generally applicable to the
entirety of the Classes. The same legal theories and substantive law will apply to the claims of

each member. These common questions of law and fact include but are not limited to the

following:
a. Whether Defendants target marketed their product to African American
males;
b. Whether Defendants knew or should have known that human exposure to

PPD can cause severe physical injury;

C. Whether Defendants knew or should have known that PPD sensitization rates
are significantly higher for African American males than White males:

d. Whether Defendants knowingly designed, produced, marketed and sold a
product that was disproportionately unsafe and hazardous for African
American males compared to White males:

e. Whether Defendants failed to adequately warn or disclose that African
American males using the Jet Black color shade were exposed to
significantly greater amounts of PPD and increased risk of suffering physical

injury compared to White males using the product;

— 13 —
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f. Whether Defendants’ conduct interfered with Plaintiff’s contractual rights
and enjoyment of the contractual relationship as applied to his purchase
transaction of the Jet Black color shade;

g. Whether Defendants’ conduct constitutes a violation of Plaintiff’s civil rights
under 42 U. S. C. 1981,

h. Whether Defendants’ conduct constitutes a violation of the California Legal
Remedies Act, Cal. Civ. Code 88 1770(a)(5) and (a)(7);

I. Whether Defendants’ conduct constitutes a violation of the California Unfair
Competition Law, Cal. Bus. & Prof. Code 8§ 17200, et seq.;

J. Whether Plaintiff incurred physical injury and other damages because of
Defendants’ conduct;

K. Whether the Classes are entitled to declaratory and injunctive relief, and if
S0, the nature of such equitable relief; and

l. Whether Defendants are liable for punitive or exemplary damages, and if so,
what amount is appropriate to punish them for their wanton and reckless
conduct and deter such future conduct.

93. Typicality (F.R.C.P. 23(a)(3)): Plaintiff’s claims are typical of the claims of all
members within the Classes. Plaintiff has been injured and discriminated against by the same
targeted conduct that Plaintiff alleges herein to have harmed the Classes as a whole. Plaintiff and
the members of the Classes are all African American males who purchased, used and were injured
by the Jet Black color shade. Defendants’ wrongful and discriminatory conduct as alleged herein
affected Plaintiff and the Classes in substantially the same manner.

94. Adequacy of Representation (F.R.C.P. 23(a)(4)): Plaintiff is an adequate
representative of the Classes because he is a typical member and his interests do not conflict with
the members of the Classes. Plaintiff has retained counsel competent and highly experienced in
complex and class action litigation and consumer and civil rights actions. Plaintiff intends to
prosecute this action vigorously, to conclusion, for the benefit of the Classes. Plaintiff and counsel

will fairly and adequately protect and advocate the interest of the members of the Classes.
— 14 —
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95.  Superiority (F.R.C.P. 23(b)(1)-(3)): A class action is superior to other available
means for the fair and efficient adjudication of this controversy and will result in a substantial
benefit to the Classes, the public and the court system. This action presents common issues of
law and fact that predominate over any individual class member’s questions. Individual litigation
of each member’s claim is impractical and would increase the delay and expense to all parties and
the court system in resolving the legal and factual issues in this case, and would further present
the potential for inconsistent or contradictory rulings and judgments concerning the complex
subject of this action. Moreover, Defendants’ conduct — specifically the unlawful manufacturing,
sales and marketing of the Jet Black color shade to African American males — is ongoing.
Accordingly, individual actions would not settle the issue of whether Defendants’ conduct in the
future is unlawful. Plaintiff is unaware of any difficulties that are likely to be encountered in the

management of this action that would preclude its maintenance as a class action.

FIRST CAUSE OF ACTION
Violation of 42 U.S.C. § 1981
(By Plaintiff and the Nationwide Class Against Defendants)

96. Plaintiff incorporates by reference each and every paragraph of this Complaint as if
fully set forth herein.

97.  Plaintiff brings this claim individually and on behalf of the members of the
Nationwide Class against Defendants.

98.  The Civil Rights Act of 1866, as amended 42 U.S.C. § 1981, guarantees that “[a]ll
persons within the jurisdiction of the United States shall have the same rights...to make and
enforce contracts...as is enjoyed by white citizens, includ(ing) the making, performance,
modification, and termination of contracts, and the enjoyment of all benefits, privileges, terms,
and conditions of the contractual relationship.”

99.  Section 1981 prohibits racial discrimination in the sale and distribution of products
to the public.

100. Plaintiff and the Class are African Americans, and their rights to make contracts and

enjoy the benefits of contractual relationships without impairments are protected by 42 U.S.C. §
— 15 —
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1981.

101. Defendants knowingly designed, produced, marketed and sold Just For Men®
products that were disproportionately unsafe and hazardous for African American males
compared to White males.

102. Defendants discriminated against Plaintiff and the Class by knowingly failing to
adequately warn or disclose that African American males using the Jet Black color shade were
exposed to significantly greater amounts of PPD and increased risk of suffering a potentially
severe physical injury compared to White males using the same product and/or lighter color
shades of the same product.

103. Defendants discriminated against Plaintiff and the Class by aggressively and
unfairly targeting African American males in their marketing and advertising campaigns despite
knowing that their products exposed African American males to greater amounts of PPD and
increased risk of suffering a potentially severe physical injury compared to White males using the
same product and/or lighter color shades of the same product.

104. Defendants’ target marketing and deliberate failure to disclose a material trait of
their products (namely, dangerous heightened PPD levels) and failure to warn of the increased
likelihood for severe physical injury to African Americans compared to White consumers
amounted to inducement, concealment and misrepresentation in contracting. Plaintiff and the
Class were unable to make an informed decision in the purchase of the Just For Men® product
and their contractual rights were impaired.

105. Defendants interfered with the ability of Plaintiff and the Class to secure the equal
performance and enjoyment of a contract as was offered to White consumers by denying them
and equal ability to reach a meeting of the minds in contracting for the purchase of Just for Men®
products.

106. Defendants interfered with ability of Plaintiff and the Class to enjoy the alleged
benefits of purchasing the Just For Men® product, in that they relied on Defendants’ false claims
that the Jet Black color shade was safe and cosmetically effective and that reliance resulted in

severe physical injury.
— 16 —
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107. Defendants’ discriminatory and wrongful actions constitute a lack of good faith and
fair dealing in contracting with Plaintiff and the Class.

108. As a result of Defendants’ actions, Plaintiff and the Class have suffered physical
injury, emotional distress, humiliation, degradation, and other damages both pecuniary and non-
pecuniary in nature.

109. Plaintiff and the Class have suffered harm, damages and economic loss and will
continue to suffer such harm, damages and economic loss in the future.

110. Defendants’ conduct complained of herein was intentional, willful, malicious,
oppressive, wanton and with reckless indifference of basic civil rights and, accordingly, Plaintiff
and the Class are entitled to punitive damages under 42 U.S.C. § 1981a(b)(1) in an amount

sufficient to punish Defendant and deter future unlawful conduct.

SECOND CAUSE OF ACTION
Violation of California Legal Remedies Act
(Cal. Civ. Code, 88 1750, et seq.)
(By Plaintiff and the California Class Against Defendants)

111. Plaintiff hereby incorporates by reference all allegations contained in the preceding
paragraphs, as though fully set forth herein.

112. Plaintiff brings this claim individually and on behalf of the members of the
California Class against Defendants.

113. The California Legal Remedies Act (“CLRA”), Cal. Civ. Code § 1750, et seq.,
provides consumers with a private right of action for “unfair methods of competition and unfair
or deceptive acts or practices” in connection with the sale of goods.

114. The Just for Men® Jet Black color shade products are “goods” within the meaning
of Cal. Civ. Code § 1761(a), Plaintiff and each member of the California Class are consumers as
defined by California Civil Code 8 1761(d), and the purchase of such products by Plaintiff and
each member of the California Class constitute “transactions” within the meaning of Cal. Civ.
Code § 1761(e).

115. The CLRA’s list of proscribed practices relevant to this action are “[r]epresenting

— 17 —
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that goods or services have sponsorship, approval, characteristics, ingredients, uses, benefits, or
guantities which they do not have . . .” and “[r]epresenting that goods or services are of a particular
standard, quality, or grade.” Cal. Civ. Code 88 1770(a)(5), 1770(a)(7).

116. The aforementioned provisions of the CLRA apply to affirmative
misrepresentations as well as omissions and/or concealment.

117. Defendants market and otherwise represent that their Just For Men® product is safe
and cosmetically effective for use by African American males, as evidenced by assertions such as
Just For Men® products are backed by “three decades of research and have delivered great results
over 50 million times.” Defendants specifically purport that the Mustache & Beard box kit will
give consumers their “best beard ever in 5 minutes” and result in “beard nirvana.”

118. Defendants had exclusive knowledge of and concealed and/or failed to disclose that
African American males using the Jet Black color shade were exposed to significantly greater
amounts of PPD and increased risk of suffering a potentially severe physical injury compared to
consumers using lighter color shades of the same product.

119. The heighted PPD levels in the Jet Black color shade as well as the significant risk
of potentially severe physical injury were material facts to the consumer transactions between
Defendants and Plaintiff as well as Defendants and the California Class.

120. Defendants knew and intended that their concealment or failure to disclose the
heightened PPD levels in the Jet Black color shade and the significant risk of potentially severe
physical injury would create a false impression in consumers regarding product safety and
cosmetic effectiveness.

121. Plaintiff and members of the California Class were induced by and relied on
Defendants’ on-going deceit regarding the safety and cosmetic effectiveness of the Jet Black color
shade and as a result suffered harm, damages and economic loss and will continue to suffer such
harm, damages and economic loss in the future.

122. On May 30, 2017, Plaintiff sent Defendants written notice of the violations
contained herein and demanded that they rectify the wrongful acts pursuant to Cal. Civ. Code

81782(a). The notice was sent via certified mail, return receipt requested.
— 18 —
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123. Plaintiff presently seeks injunctive relief only for violation of the CLRA, but if
Defendants fail to rectify or agree to rectify their actions then Plaintiff will amend this Complaint
to include allegations for the recovery of actual, punitive and statutory damages pursuant to Cal.
Civ. Code 8§1780(a)(3). Plaintiff also will seek a Court order enjoining the above-described
wrongful acts and practices of Defendants and for restitution, disgorgement, statutory damages,

and any other relief that the Court deems proper.

THIRD CAUSE OF ACTION
Violation of California’s Unfair Competition Law
(Cal. Bus. & Prof. Code, 88 17200, et seq.)
(By Plaintiff and the California Class Against Defendants)

124. Plaintiff hereby incorporates by reference all allegations contained in the preceding
paragraphs, as though fully set forth herein.

125. Plaintiff brings this claim individually and on behalf of the members of the
California Class against Defendants.

126. Plaintiffs has standing to pursue this cause of action as Plaintiff has suffered injury
in fact and have lost money or property as a result of Defendants’ actions as delineated herein.

127. The California Unfair Competition Law, Cal. Bus. & Prof. Code § 17200, et seq.
(the “UCL”), broadly prohibits unfair competition in the form of any “unlawful, unfair, or
fraudulent business act or practice.”

128. Defendants’ business practices, as alleged herein, violate the “unlawful” prong of
California Business & Professions Code sections 17200, et seq., because: (i) race discrimination
in contracting, as alleged herein against Defendants, is prohibited under 42 U.S.C. 81981; and (ii)
deceptive conduct by concealment and/or omission, as alleged herein against Defendants, violates
the CLRA, Cal. Civ. Code § 1750, et seq.

129. Defendants’ business practices, as alleged herein, violate the “fraudulent” prong of
California Business & Professions Code section 17200, et seq. because they are likely to deceive
a reasonable consumer.

130. Defendants’ business practices, as alleged herein, violate the “unfair” prong of
— 19 —
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California Business & Professions Code sections 17200, et seq. because: (i) the utility of
Defendants’ failure to adequately warn or disclose that African American males using the Jet
Black color shade is significantly outweighed by the gravity of the harm the imposed on Plaintiff
and the California Class; (ii) the injury suffered by Plaintiffs and the members of the California
Class as a result of Defendants’ failure to adequately warn or disclose that African American
males using the Jet Black color shade is not one that Plaintiff and the members of the California
Class could have reasonably avoided; and (iii) Defendants’ failure to adequately warn or disclose
that African American males using the Jet Black color shade not only threatens the safety of
consumers but also is racially oppressive and morally reprehensible.

131. As a direct and proximate result of Defendants’ unlawful, unfair, and fraudulent
business practices regarding the Jet Black color shade, Plaintiff and the California Class suffered
injury and Defendants have unlawfully, unfairly and/or fraudulently obtained money from
Plaintiff and the members of the California Class.

132. Pursuant to Cal. Bus. & Prof. Code § 17203, Plaintiff and the California Class seek
an order requiring Defendants to make full restitution of all monies they wrongfully obtained from
Plaintiff and members of the California Class.

133. Pursuant to Cal. Bus. & Prof. Code § 17203, Plaintiff seeks an order of the Court
enjoining Defendants from manufacturing, selling and marketing the Just For Men® Jet Black
color shade (specifically the Original Formula and Mustache and Beard box kits) until proper
disclosures and warnings are made regarding the PPD amounts and the risk of potentially severe
physical injury for African American consumers or, alternatively, the PPD ingredient is
appropriately reduced or removed. Otherwise, Plaintiff, the members of the California Class and
the general public may be irreparably harmed and/or denied an effective and complete remedy if

such an order is not granted.

PRESERVATION CLAIMS

134. Plaintiff hereby incorporates by reference all allegations contained in the preceding

paragraphs, as though fully set forth herein.
— 20 —
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135. To the extent that Defendants may allege that one or more of Plaintiff’s claims are
barred by the applicable statute of limitations, Plaintiff asserts that the statute of limitations is and
has been tolled by Plaintiff’s discovery that his injuries were caused by Defendants’ dangerous
product and failure to adequately warn of the product’s risks, all as more fully set forth in this
Complaint.

136. Plaintiff further asserts that Defendants’ intentional acts of concealment alleged
herein have tolled the applicable statutes of limitations, in that Plaintiff could not have reasonably
discovered the dangerous levels of PPD contained in the Jet Black color shade or the likelihood
of severe physical injury.

137. Inthe alternative, Defendants are estopped from relying on any statute of limitations
because of their concealment of the dangerous levels of PPD contained in the Jet Black color
shade or the likelihood of severe physical injury. Defendants were under a duty to disclose this
information because it is non-public information over which Defendants had exclusive control,
because Defendants knew this information was not available to Plaintiff and because this

information was crucial to Plaintiff in making his purchasing decision.

PRAYER FOR RELIEF
WHEREFORE, Plaintiff, John Stringer, on behalf of himself and the Classes, prays for

the following relief:

A. Certification of the proposed Nationwide Class and California Class, including
appointment of Plaintiff as Class representative and their counsel as Class Counsel

D. The court issue a preliminary and permanent injunction requiring Defendants to
immediately cease and desist from manufacturing, distributing, selling and
promoting the Just For Men® Jet Black color shade products (specifically the
Original Formula and Mustache & Beard box kits) and from the target marketing
of those products to African American males until proper disclosures and

warnings are made regarding the PPD amounts and the risk of potentially severe
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physical injury for African American consumers or, alternatively, the PPD
ingredient is appropriately reduced or removed;

Trial by jury;

Judgment in favor of Plaintiff and the Classes and against all Defendants, for all
damages in such amounts as may be proven at trial;

Compensation for non-economic losses. including, but not limited to
disfigurement, pain and suffering, mental anguish and emotional distress, in such
amounts as may be proven at trial;

Punitive and/or exemplary damages in such amounts as may be proven at trial;
Restitution and disgorgement of all revenue that Defendants have obtained
through the manufacture, marketing, and sale of the Just For Men® Jet Black color
shade products;

Attorney’s fees and costs;

Pre- and post-judgment interest; and

Any and all further relief, both legal and equitable, that the Court may deem just

and proper.

Dated: June 2, 2017 ARIAS, SANGUINETTI, STAHLE & TORRIJOS, LLP

. {00, 2 ipaunaihy

Elise R. Sanguinetti
Alfredo Torrijos

URBAN & TAYLOR S.C.
Jay A. Urban (Pro Hac Vice to be submitted)

Counsel for Plaintiff John Stringer
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JURY TRIAL DEMAND
Pursuant to Federal Rule of Civil Procedure 38(b), Plaintiff, individually and on behalf of
all others similarly situated, hereby demands a trial by jury of any and all issues in this action so

triable of right.

Dated: June 2, 2017 ARIAS, SANGUINETTI, STAHLE & TORRIJOS, LLP

Elise R. Sanguinetti
Alfredo Torrijos

URBAN & TAYLOR S.C.
Jay A. Urban (Pro Hac Vice to be submitted)

Counsel for Plaintiff John Stringer

— 23 —
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AFFIDAVIT OF JOHN STRINGER

[, JOHN STRINGER, declare as follows:

1. I'am the Plaintiff in the above lawsuit against Defendants Combe Inc., Combe
Products, Inc., Combe Laboratories, Inc. and Combe International, Ltd (“Defendants™).

2. The Complaint specifically pleads violation of the Consumer Legal Remedies
Act (“CLRA”), Cal. Civ. Code §1750, ef segq.

3. Ipresently reside in Alameda County, in where the underlying transaction at issue
occurred and Defendants conduct business. This action is properly placed in Alameda
County of the Northern District California, Oakland Division.

4. T'make this affidavit as required by Cal. Civ. Code § 1780(d).

I declare under penalty of perjury under the laws of the United States and the State of

California that the foregoing is true and correct to the best of my knowledge.

Executed this:;z day of May, 2017.

953
<D
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STUDY

Comparison of Patch Test Results With a
Standard Series Among White and Black
Racial Groups

Heinrich Dickel, James S. Taylor, Phyllis Evey, and Hans F. Merk

Background: Environmental, cultural, occupational, genetic, individual, and racial differences are
important factors in the study of contact dermatitis. Some epidemiologic studies have compared
overall sensitization rates among different racial groups, but similar data are lacking on individual
allergens. '

Objective: Determine differences in sensitization rates between 2 racial groups in North America
undergoing patch testing over a period of 4 years at the Cleveland Clinic Foundation (CCF), Ohio.

Methods: Retrospective computer review of the standard screening tray results of 991 patients with
an average age of 45.9 years consisting of 877 (88.5%) whites and 114 (11.5%) blacks.

Results: Nickel sulfate and thiomersal (both 8.0%) and nickel sulfate and p-phenylenediamine (both
10.6%) were the 2 most common sensitizers among whites and blacks respectively. There was a
statistically significant difference (P = .00599) in the sensitization rate for p-phenylenediamine in blacks
(10.6%) compared with whites (4.5%). There were also statistically significant differences in sensitiza-
tion rates for p-phenylenediamine (21.2%; P = .00005) and imidazolidinyl urea in petrolatum (pet.)
{9.1%; P = .04103) in black men compared with white men (p-phenylenediamine [4.2%] and imidazo-

lidinyl urea [2.6% pet.]).

Conclusion: The differences in sensitization rates, especially for p-phenylenediamine, may reflect
variations in allergen exposure among racial groups or interindividual variations in the N-acetylation
(N-acetyltransferase 1 [NAT1] and 2 [NAT2]) capacities of human skin for p-phenylenediamine.

Copyright @ 2001 by W.B. Saunders Company

ONTACT DERMATITIS might be -influ-
enced by environmental, cultural, occupa-
tional, individual, genetic and racial or cthnic
[actors.”* In 1941, Rostenberg et al presented
experimental evidence that blacks are less sus-
ceptible to eczematous contact sensitization than
are A number of other studies fol-
lowed, !> investigating anatomic, color, chemical

whites.

resistance, transcutancous penetration, percuta-
neous absorption, microcirculation, irritation,

From the Departments of Dermatology of Rheinisch-Westfeilische Tech-
nische Hochschule Aachen, Aachen, Germany, and The Cleveland Clinic
Foundation, Cleveland, OH.

Supported by a BAER (Bicontinental Association for Education and
Research in Dermatology, dedicated to Rudolf I.. Baer, MD) fellowship
(H.D.) to the Department of Dermatology. University Hospitals of Cleve-
land, Case Western Reserve University, Cleveland. Ohie.

No reprints available. Addvess corvespondence to James S, Tavlor. MD,
Depariment of Dermatology, Section of Industrial Dermatology. The Cleve-
land Clinic Foundation, A 61, 9300 Euclid Ave, Cleveland, OIT 441953-
5032,

Copnright © 2001 by W.B. Saunders Company
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doi: 10,1053/ ajed. 2001.201 10

and sensitization differences that may cause a
racial variance in skin sensitivity. As a result,
most investigators suggest that dark-colored skin
is less irritable and less receptive to allergic con-
tact sensitization than light-colored skin.216-19
Another explanation is that dark-colored skin is
less capable of expressing the inflammatory
change by which the allergic state is recognized.”
Experimental data on some issues are contradic-
tory, and the clinical relevance of these findings
is still uncertain.’

From a practical, clinical viewpoint, dark-
skinned people are more prone to develop hyper-
pigmentation, infiltration, and lichenification
than those with light-colored skin.?*-** It is gen-
erally believed that manifestations of contact
allergy are more difficult to observe in blacks as a
result of less ervthema in dark-colored skin.™:20

A few epidemiologic studies have briefly ad-
dressed overall sensitization rates in various ra-
cial groups.? Very little comparative data are
available on sensitization rates to particular sub-
stances. 27 According to Fisher,”?! the inci-

American Journal of Contact Dermatitis, Vol 12, No 2 ( June), 2001: pp 77-82
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dence of contact dermatitis is about the same in
whites and blacks. Racial differences may be
more likely a result of socioeconomic as well as
environmental factors. 222

The purpose of this retrospective study is to
investigate differences in patch test sensitization
rates to individual chemicals between 2 racial
groups in North America.

Materials and Methods

Results of all patients patch tested with the stan-

dard screening tray at the Cleveland Clinic Foun- -

dation (CCF) between January 1, 1988, and De-
cember 31, 1991, were analyzed according to
racial groups; overall results for the period have
been previously reported.®® Some  substances
were not tested during the entire 4-year period:
(1) thiourca mix 1% in petrolatum (pet.) 1989 to
1991, (2) betamethasone dipropionate 0.5% pet.
1991, (3) triamecinolone acetonide 1% pet. 1991,
(4) d-alpha-tocopherol acetate 4% pet. 1988 to
1989, (5) benzyl alcohol 5% pet. 1988 to 1990,
and (6) eugenol 4% pet. 1988 to 1990. Data from
the CCT for January 1, 1988, to July 30, 1989,
were included in the overall North American
Contact Dermatitis Group (NACDG) data for
1985 through 1989, which have been pub-
lished. 234

Patients were tested on their backs according
to standard methodology® using Finn chambers
(Epitest Ltd, Oy, Finland) on Scanpor tape
(Norgesplaster, A/S, Norway). Test sites were on
normal skin, free of dermatitis. Allergens were
obtained from HERMAL, Kurt Herrmann, Rein-
beck/Hamburg, Germany, and from Chemotech-
nique Diagnostics, Malmo, Sweden.

Patch tests were removed at home, usually by
a relative, after 48 hours, and the first reading
was routinely performed in the office at day 3 (72
hours); later readings were done in the majority
of patients between days 4 (96 hours) and 8 (192
hours). Positive results in this report are the
readings at day 3. The patch test results were
graded using the classification system of the
American Academy of Dermatology.® All +,
++, and +++ positive results were included in
analysis. Doubtful [?/(+)] and irritant (IR) re-
S'l!hS were (fn‘ll1[ﬂ(l das no rt‘.sp()nm‘.

With reference to Witzig,?" we used the term
race as a strictly biological concept to describe
groups ol patients by perceived skin color. The

word white includes such racial terms as light-
colored, caucasian, anglo, and LEuropean, and
black includes dark-colored, negro, and Alfrican
(-American), respectively. In contrast, ethnicity
is a concept that incorporates social, religious,
linguistic, dietary, and other variables to identify
individual people and populations.®®

The data were recorded on a Macintosh-based
personal computer (Apple Quadra 900) in Co-
logne, Germany. The database used was 4th Di-
mension (ACI), and the statistics were run on
SPSS (SPSS Inc). Data were initially entered in a
database running on a VAX computer system at
the CCF and were downloaded on disks using the
ASCII data file format.

The sensitizing substance index was calcu-
lated by the formula: {relative frequency (%) =
positive cases (n) -+ entire cases (N) X 100}.
Differences between relative frequencies were
tested for significance by performing the x” sta-
tistic. The x* test was not computed if the fre-
quencies were not sufficient enough to attain
statistical significance. This was the case il any

cell had an expected frequency less than 1 or if

more than | cell had expected frequencies less
than 5. Further statistical analysis of the data
was obtained using the independent samples ¢-
test to determine differences among means. Al-
pha was set at 0.05.

Results

In the period from 1988 to 1991, 1,005 patients
were tested with the standard screening tray.
The majority of the clinical population studied
were whites (87.3%, 877 ol 1,005), followed by
blacks (11.3%, 114 of 1,003) and other races
(1.4%, 14 of 1,003). This article concentrates on
patch test results of whites and blacks. Because
of small sample size with possible bias,® the
other racial groups were not evaluated.

The MOAHL Index?7 for this subpopulation is

listed by total/whites/blacks: The total number of

patients seen at day 3 = 991/877/114; positive
reactors = 43.5%/43.6%/43.0%; men = 424%/
44.0%/29.8%; occupational dermatitis = 12.3%/
12.79%/9.6%; atopy = 31.8%/31.0%/37.7%; hand
cczema = +1.3%/43.9%/21.1%:; and leg ulcers/
stasis eczema = 9.4%/9.9%/5.5%.

The average age for this group was 43.9 years

(£16.1). There were 811 whites (88.5%, 877 of

991) with an average age of 43.7 vears (Z16.1)
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Patch Test Results Among Racial Groups 79

Table 1. Relative Frequencey of Allergens by Racial Group and Gender

Mercapto Mix
Mercaptobenzothiazole 1% pet.
Neomyein Sulfate 20% pet.
Nickel Sulfate 2,5% pet.

% pet.

Women Men
Standard Tray 1968-1991 Whites  Blacks Whites  Blacks Whites  Blacks
Test Substances % % r % Yo P % % P
Balsam ol Peru 25% pet. 3.5 27 NS 3.2 0.0 NS 79 91 NS
Benzocaine 5% pet. 2.7 45 NS 1.9 38 Ns 37 63 NS
Benzoyl Peroxide 1% pet. 3.3 0.0 NS 3.4 0.0 NS 32 0.0 NC
Benzyl Aleohol 5% pet. 0.3 0.0 NC 0.3 0.0 NG 04 0.0 NC
Betamethasone Dipropionate 0.5% pet. 10 0.0 NC 0.0 0.0 NC 2. 0.0  NC
p-teri-Butylphenol Formaldehyde
Resin 1% pet. 0.8 0.0 NC 0.9 0.0 NC 8 0.0 NC

Carba Mix 3% pet. 2.2 0.0 NS 2:1 0.0 NS 4 0.0 NC
Cinnamic Aleohol 5% pet. 2.3 1.8 NS 2.3 25 NS A4 0.0 NC
Cinnamic Aldehyde 1% pet. 1.3 1.8 NS 13 25 NS 3 0.0 NG
Colophony 20% pet. 1.4 0.9 NS 1.5 1.3 NS 3 0.0 NC
Diaminodiphenyl Methane 0.5% pet. 2.8 33 NS 2l 3.8 NS 7 8.8 NS
Diazolidinyl Urea 1% aq. 2.6 36 NS 1.7 1.3 NS 7 94 NS
Diazolidinyl Urca % pet. 1.6 35 NS 1.9 1.3 NS 3 9.1 NC
Epoxy Resin 1% pet. 1.3 1.8 NS 0.6 0.0 NC 1 59 NC
Ethvlenediamine dihydrochloride % pet. 1.8 35 NS 1.7 38 NS 8 3.0 NC
Eugenol 4% pet. 1.9 1.4 NS 2.2 0.0 NS 4 56 NC
Formaldehyde 1% aq. 54 1.4 NS 5.5 25 NS 2 8.8 NS
Imidazolidinyl Urea 2% pet. 1.9 35 NS 1.3 1.3 NS 6 91 P*
Imidazolidinyl Urca 2% aq. 1.4 27 NS 0.9 1.3 NC 1 6.1 NC

1.5

1

3.

8

p-Phenylenediamine % pet. 4
Potassium Dichromate 0.25% pet. 2
PPD Mix 0.6% pet. 2
Quaternium 15 2% pet. 6
Thiomersal 0.1% pet. 8
Thiourca Mix 1% pet. 044
Thiuram Mix 1% pet. 4.3
d-alpha-Tocopherol Acctate 4% pet. 0.0
Triamcinolone Acetonide 1% pet. 1.0
Wool Alcohols 30% pet. 2.1

F DN NI R LSS0 U — 1 B L 1SS O

09 NS 0.6 1.3 NC 6 0.0 NC
09 NS 0.6 1.3 NC 4 0.0 NC
44 NS 3.4 38 NS 2 6.1 NS
106 NS 11.2 13.8 NS 0 3.0 NS
106 Py 4.7 6.3 NS 2 21.2 P
1.6 NS 1.1 0.0 NC 2 6.3 NS
0.9 NS 24 0.0 NS | 3.0 NC
6.2 NS 6.6 6.3 NS 1 6.1 NS
6.5 NS 8.3 7.7 NS 7 33 NS
0.0 NC 0.3 0.0 NC 4 0.0 NC
26 NS +.1 3.8 NS 5 0.0 NS
0.0 NC 0.0 0.0 NC 00 0.0 NC
0.0 NG 0.0 00 NG 21 0.0 NC
0.9 NS 1.7 0.0 NS 26 29 NC

Abbreviations: NC, y*-test not computed; NS, difference not statistically significant, pet., in petrolatum; aq., aqueous.

“p=05= 0l
TP =01 = 001
P =00l

versus 114 blacks (11.5%, 114 of 991) with an
average age ol 48.1 years (£15.9); not significant.
There were 491 white women (56.0%, 491 of 877)
with an average age of 45.0 vears (£16.4) versus
80 black women (70.2%, 80 of 114) with an aver-
age age of 46.3 years (£16.0); not significant.
There were 386 white men (44.0%, 386 of 8§77)
with an average age of 46.5 years (*15.8) versus
34 black men (29.8%, 34 of 114) with an average
age ol 52.3 years (*15.2); difference among
means of age was statistically significant (P =
O4).

There were 1 or more positive patch tests in

362 white subjects (43.6%, 382 of 877) versus 49
black subjects (43.0%, 49 of 114); in 208 white
women (42.4%, 208 of 491) versus 31 black
women (38.8%, 31 of 80); and in 174 white men
(45.1%, 174 of 386) versus 18 black men (52.9%,
18 of 34). These differences were not statistically
significant.

Table 1 shows the relative frequencies of the
standard battery of allergens by racial group and
gender, There was a statistically significant
higher sensitization rate for p-phenylenediamine
(PPDA) 1% pet. in blacks compared with whites
(P = .00599). There were also statistically signif-
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icant higher sensitization rates noted in black
men compared with white men for both PPDA
1% pet. (P = .00005) and imidazolidinyl urea 2%

pet. (P = .04103).

Discussion

Differences between dark- and light-colored hu-
man skin have been considered in many scat-
tered studies using epidemiologic or experimen-
tal approaches.13-232% Interpretation of results
has often been problematic, and agreement be-
tween investigations is rare.

In our study the distribution ratio of patients
by racial groups is similar to that reported in
previous studies from Leyden and Kligman?* and
the NACDG.2:2%3238 Gender ratio for men as
well as mean age of the total subpopulation
are comparable with the reports of those
groups, 242950323435

In our study the overall prevalence of positive
patch test reactivity in whites was 43.6%,
whereas in blacks it was 43.0%. We found a range
from 38.8% for black women to 52.9% for black
men. Our data indicate that except for PPDA,
there is a similar {requency of positive responses
to contact allergens among the 2 racial groups.
Other investigators also noted no significant dif-
ference between whites and blacks.?32* This is
supported by a study by Goh?® in which the
prevalence rates of contact allergy were about
the same among Chinese, Malays, and Indians.

Publications {rom the NACDG»2%38-11 indi-
cate that nickel sulfate is the most [requently
reacting substance. In a recent study, McDonagh
et al*? confirmed that ear piercing is likely to
induce nickel sensitivity in women, whereas men
are more likely to be sensitized by occupational
exposure. Our data show that the frequency of
positive patch tests to nickel sullate was 10.6% in
blacks and 8.0% in whites, with women predom-
inating. According to Rudner et al*® white
women are less often sensitized to nickel than
black women.

PPDA is mainly used as an ingredient in hair
and fur dyes, as well as in leather processing. The
most common source of sensitivity is in perma-
nent, oxidation-type hair colors. PPDA is the
third most common ingredient after fragrances
and preservatives that cause contact dermatitis
from cosmetics. ¥ According to Fisher,?! hair
dyes are found to be the most common cosmetic

sensitizers among black patients. In our study,
the frequency of positive PPDA patch tests was
10.6% in blacks and 4.5% in whites, which is
significant at the 1% significance level. Its pre-
ponderance in black men (21.2%) is highly sig-
nificant at the 0.1% significance level. Our data
are in general agreement with the beliel that
PPDA is one of the most significant contactants
in the black population.”® Higher concentrations
of PPDA are present in hair colors used by black
paticnts (W.L. Dressler, personal communica-
tion, October-1999). The higher sensitizing index
for PPDA in black men undergoing patch testing
may also be a result of its more frequent use in
mustache areas and scalp sites.? However, ear-
lier reports from the NACDG indicated, in con-
trast to our findings, a predominance of women
reacting to PPDA,233034

Recently, the acetylator genotype and pheno-
type (acetylation polymorphism) in patients with
PPDA sensitization has been under investiga-
tion.>% In PPDA-sensitive patient groups,
Schnuch et al*® reported a greater proportion of
rapid acetylators  of N-acetyltransferase 2
(NAT2), whereas Kawakubo et al®® found no
rapid but more slow acetylators. In a new study,
Kawakubo et al'” found that the acetylation of
PPDA in human skin and keratinocytes is pre-
dominantly attributable to N-acetvltransferase |
(NAT1) and considered acetylation of PPDA to
be a detoxification reaction for allergic contact
dermatitis. Although the results are contradic-
tory, these studies support potential involvement
of N-acetyltransferase in the development of al-
lergy to PPDA. Racial differences in N-acetyla-
tion activities have been documented. " Whites
and Africans have a high proportion of slow
acetylators, whereas Asians and American Indi-
ans have a high proportion of rapid acetvlators;
hispanics are intermediate between these 2
groups. Thus, our results are based on different
exposure characteristics rather than on the ge-
netic trait.

The frequency of positive patch test results
to potassium dichromate was 2.0% in whites
and 1.8% in blacks, with a predominance in
black men (6.3%). The lower patch test con-
centration of 0.25% pet. may reflect the lower
overall rate of chromate positivity. The cement
industry is tvpically dominated by men, re-
flected in a higher sensitizing rate for men. 2331
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Our data are in contrast to those of Rudner et
al,?? illustrating a predominance of white men.

The higher prevalence trends in our study for
formaldehyde, diaminodiphenyl methane, diazo-
lidinvl urea, imidazolidinyl urea, and epoxy resin
in black men may be more likely secondary to
environmental or occupational exposure rather
than racial predisposition. Goh et al*® showed
that the occurrence rate of common occupational
allergens was well matched with cthnic group
distribution in Singapore industry.

In a previous report from the CCF, Parker
and Taylor?" studied contact allergy to quater-
nium 15 from 1983 to 1987. Moisturizers and
noncoloring hair preparations were the most
common relevant products, hands were the
most commonly affected site, and blacks had a
markedly higher sensitivity rate (7 = .015).
The higher frequency in blacks may come from
more {requent use of hair care products con-
taining quaternium 15. However, data from
the CCT in this study for 1988 to 1991 did not
show a significant racial distribution for this
allergen.

Our results did not confirm Kligman’s® find-
ing ol a greater susceptibility of white skin to less
potent allergens (e.g., neomycin sulfate), which
was based on his findings that the average inten-
sity of allergic patch test reactions to the same
allergens were greater in white skin. Kligman
and Epstein'® recommended selection ol white
subjects for detecting less potent sensitizers in
the maximization test.

Conclusion

Knowledge about susceptibility of various racial
groups to allergic contact sensitization is still
limited, and data interpretation is problematic.
Except for PPDA, we found no epidemiologic
evidence for a significant difference in prevalence
of contact dermatitis between black and white
skin. Further experimental and prospective clin-
ical studies are warranted to examine the ongo-
ing controversics on the differences between the
skin of the 2 racial groups.
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Just for Men Just Right for Former Stars

TV Sports

By RICHARD SANDOMIR JAN. 6, 2008

It was (and is) cheesy, hokey, gooty, silly and evidently effective. It was a cri de
coeur to men that their moribund love lives could be resuscitated with brush-in
facial hair gel. It was the Just for Men advertisement with Keith Hernandez and
Walt Frazier as barside analysts of Miss Hottie’s brush-off of poor Mr. Graybeard.

“No play for Mr. Gray,” Frazier said, as if the sap had just had his jumper
blocked.

It lacked the snap, crackle and pop of “Tastes great, less filling” or the
cinematic élan of Mean Joe Greene’s Coca-Cola ad. But the original Hernandez-
Frazier singles-bar pairing is still running after nearly five and a half years,
outlasting a less-memorable follow-up — and still enriching two stars of graying
age: Hernandez, 54, a Mets analyst for SportsNet New York, and Frazier, 62,
MSG’s lead Knicks analyst.

“People used to stop me in the airport and ask, ‘Can I help you move?”
Hernandez said by telephone, alluding to his 1992 guest appearance on “Seinfeld.”

— Now, he added, “They say, ‘Rejected!’” a line that he and Frazier uttered in unison
PLAINTIFF’S
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in the first ad.

Research showed Combe Inc., Just for Men’s parent company, that its target
male buyers are not tired of the ad. “It’s so much a part of the vernacular,” said
John Lerch, Combe’s chief advertising officer, worldwide. “The lines really play
back.”

And, he said, the over-the-top production eases the reluctance of hair-coloring
virgins.

The Hernandez-Frazier announcing tandem returned Saturday night (on the
Jaguars-Steelers playoff game on NBC) with a new ad with the former Dallas
Cowboy Emmitt Smith. He is first seen in a retirement home for running backs,
rendered morose by a gray beard that, if left to thicken and grow paler, would look
like Fred Sanford’s.

“Emmitt, your gray facial hair has put you in a rocking chair,” Frazier says.
f “Your beard is weird,” Hernandez adds.
“Your ’stache is trash,” Frazier chimes in.

“Oooh, it’s bad,” Smith moans. His bonus for coloring his beard is not a date
(although cheerleaders celebrate his renewal) but a touchdown in the Orange Bowl.

“He scores!” Hernandez and Frazier say, once more as one, from the sideline.
(Take note, viewers: Hernandez’s hair and mustache look especially black.)

Just for Men prefers that Hernandez’s mustache be of a continually dark hue;
the company does not mind if he keeps his hair dark, too, but his deal is strictly
facial. Two executives have the additional corporate assignment of contacting him
when they spot his color fading and suggest that it is time for a touch-up.

“During the season, I use it quite a bit,” said Hernandez, the Mets’ former first
baseman. “I can’t have gray.”

http:/ /www.nytimes.com/2008/01/06/sports/06sandomir.htm|?_r=0 Page 2 of 3
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Lerch said, “When we remind him, it’s more like kidding him.”

Frazier needs no such reminders from the home office in White Plains; he is so
fastidious about hiding the encroaching gray. But in the off-season, invisible to his
gel masters, Hernandez lets the gray show in the signature facial hair that was
voted the top sports mustache ever last year by the American Mustache Institute.

E-mail: sportsbiz@nytimes.com

A version of this article appears in print on , on page 82 of the New York edition with the headline: Just for
Men Just Right For Former Stars.

© 2016 The New York Times Company
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SBANATION

Emmitt Smith’s Football Legacy:
Points On His 'Just For Men’ Conx

By Jon Bois [1] @jon_bois [2] on Aug 7, 2010, 1:26p

~ PLAINTIFF’'S

e 4

ver the course of 13 seasons in the NFL, Emmitt Smith, who
will enter the Pro Football Hall of Fame on Saturday
evening [4], pieced together an absolutely magnificent career
By the time it was over, he had amassed more rushing yards and
- touchdowns than any running back in history, as well as three Super

http:/ /www.sbnation.com/2010/8/7/1610910/emmitt-smith-pro-football-hall-of-fame-induction-just-for-men-commercial Page 1 of 7
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Bowl Rings.

Many overlook these numbers, because in the end, he's far and away
most well-known for his Just For Men commercial.

o
p o) 0:00/0:31

The tale told within these thirty seconds has spawned hundreds of
questions, but the general consensus is that the following 18 are the
most pertinent. Read on.

1. This commercial seems like something Sartre might have written.
After retirement, Emmitt Smith is relegated to the "Running Back Rest
Home.” The decor is 100% football-themed. The sign out front is
supported by a goalpost. Photos of footballs populate the walls and
shelves. There is a football-themed clock on the wall. How can these
people be so one-dimensional?

2. On the secretary’s desk sits a football-themed bucket that holds

miniature footballs. Why? Are they complimentary? Perhaps they're

meant for the residents, but I doubt that retired NFL running backs
_would have much use for or interest in a football that isn’t regulation-

http:/ fwww.sbnation.com/2010/8/7/1610910/emmitt-smith-pro-football-hall-of-fame-induction-just-for-men-commercial Page 2 of 7
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size, much less a dozen of them.

3. The secretary at the Running Back Rest Home is dressed as a
cheerleader. She is even holding pom-poms. How can she reasonably
expected to perform any duties required of a secretary?

4. Emmitt’s only companion in the Running Back Rest Home appears tc
be a gentleman in a generic white football uniform. It initially seems
plausible that he is merely a figment of Emmitt’s imagination; however
Keith Hernandez and Walt "Clyde” Frazier can see him. Perhaps they
share his dreamlike visions?

5. The staff at the Running Back Rest Home went out of their way to
place a decal of a football on Emmitt’s rocking chair. That was very
thoughtful of them, seeing as he himself once played football. I suppos«
this isn’t really a question. Just making a note.

6. Frazier asserts that Emmitt’s "gray facial hair has put [him] in a
rocking chair.” Is his health a function of the color of his beard? How is
this so?

7. Hernandez bluntly tells Emmitt that his "beard is weird.” There’s
nothing inherently "weird” about gray facial hair; in fact, you will see a
dozen men with gray beards if you walk down the street for long
enough. Perhaps Hernandez is perplexed by beards of all sorts, and wa:
never told that a man can grow facial hair beyond the bounds of one's
upper lip?

http://www.sbnation.com/2010/8/7/1610910/emmitt-smith-pro-football-hall-of-fame-induction-just-for-men-commercial Page 3 of 7
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8. Frazier and Hernandez are holding microphones labeled, "JUST
FOR MEN.” Is there a Just For Men news network? In the age of the
24-hour news cycle, how can a network with such a small niche
compete against the likes of CNN?

0 Afrar annlvinag Tiict Tar Man_hrand nradiiste +a hic haard Trimitt'c

sn*"n'.'lou TWEET SHARE
sport is he playing? It certainly isn’t football. In football, there is more
than one player on the field on any given play, and cheerleaders are
generally forbidden from actually participating.

10. The fans cheer when Emmitt runs into the end zone. However, evei

by the admittedly tenuous nuances of whatever this “game” is, he has

not scored a touchdown since he is not even holding a football. What is
( this game?

11. He is pursued by a team of cheerleaders; in fact, these appear to be
the very same cheerleaders who cared for him in the rest home. Are
they on the same team, or have they turned on him after Emmitt
abandoned them?

12. At the 22-second mark, Keith Hernandez points and remarks,
"Backfield in motion!” What is he referring to? What backfield? A
backfield would imply a line of scrimmage, and a line of scrimmage
would imply an offensive and defensive line. None of these are
anywhere to be seen.

~13. Late in the commercial, the rules of this “game” begin to reveal

http:/ /www.sbnation.com/2010/8/7/1610910/emmitt-smith-pro-football-hall-of-fame-induction-just-for-men-commercial Page 4 of 7
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themselves. Apparently, one can score simply by running into the end
zone. How many more touchdowns could Emmitt have scored in the
NFL had he not been required to carry the ball into the end zone?
Probably dozens!

14. What is Emmitt saying at the end? At first it seems reasonable to
assume that he is saying, "keep your edge,” but this doesn't jibe with ths
tale we have just witnessed. If we can agree that "edge” is meant here
to imply one’s physical fitness, we can also agree that Emmitt did not
keep his edge. In fact, he lost it, only to reclaim it after applying Just
For Men-brand products to his beard. "Reclaim your edge” would have
been more appropriate.

15. Frazier and Hernandez can’t possibly be described as respectable
journalists. In fact, this entire story has, in a sense, been one giant
commercial for Emmitt Smith.

16. Why did the Just For Men Network send two correspondents to
cover this story? While it’s an industry standard to put two people witk
microphones in a broadcast booth, we generally don't see two
reporters from the same network covering the same story at the same
time.

17. On Saturday night, when Emmitt gives his Hall of Fame induction
speech, the color of his facial hair will serve as a referendum on this
strange, thirty-second-long fever dream. Did it really happen? What is
its legacy?

http:/ /www.sbnation.com/2010/8/7/1610910/emmitt-smith-pro-football-hall-of-fame-induction-just-for-men-commercial Page 5 of 7
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18. The most telling observation can perhaps be made at the 27-second
mark: save for a small gang of extras, the stadium is empty. In fact, over
Emmitt’s left shoulder, we can see a field of empty seats. This is
strikingly reminiscent of the dream sequence at the end of Raising

Arizona.

Was this whole story merely another of Nicolas Cage’s dreams? In this
day and age, what is not, and how can we tell?

http://www.sbnation.com/2010/8/7/1610910/emmitt-smith-pro-football-hall-of-fame-induction-just-for-men-commercial Page 6 of 7
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[0] http://www.sbnation.com/nfl

[1] http://www.sbnation.com/authors/jon-bois

[7 http://twitter.com/jon_bois

[51 http://www.sbnation.com/2010/8/7/1610910/emmitt-smith-pro-football-hall-of-fame-inductic
[4] http://www.sbnation.com/2010/8/7/1610064/2010-pro-football-hall-of-fame-inductions-nfl-c
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- Xeith Hernandez, Walt Clyde Frazier Announce Latest
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By Kevin Flynn - 08/03/2015
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PREY ARTICILE MIEXT 4
\NAVIGATE:
On Monday morning, at Clyde’s Wine & Dine in the heart of New York City, Keith Hernandez a
“Clyde” Frazier made a big announcement.

By Kevin Flynn

On August 3, the “Just For Men: Mustache and Beard” production team held a p
B conference in the friendly confines of their famous spokesman’s restaurant.

!‘ e ﬂWalt “Clyde” Frazier's Wine and Dine Restaurant at 485 10™" Avenue, New Yo
was the venue and those invited received a chance to witness some of the class
Men’s commercials which pairs two of New York's greatest color commentators

as the pitchmen.

The main event came when the company premiered their newest commercial which starts airil
television today. It once again features the combo of Hernandez and Frazier, continuing marke
{ nen who may be “rejected” by the ladies for having too much gray in their beards.

The rise of beards and mustaches on males, ages 21-40 in society, have been tabbed as the foc

new Twitter campaign, #Beardspotting. The company will be holding a contest to search for th:
Beard by sharing pictures of men with beards on social media using the hashtag.
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: 1 ! f
g Walt Clyde Frazier @

@JustForMen #beardspotting had a Press conference at
@ClydeFraziersWD about our return to their commercials.

Hernandez eluded to having his mustache since he was 18 years old, and after recently shavin,
grew it back in support of the New York Rangers playoff run this past May.

p—

'.Clyde Frazier was asked by one reporter, “In his opinion, who has the best beard in all of sports

http://elitesportsny.com/2015/08/03/keith-hernandez-walt-clyde-frazier-announce-latest-venture/ Page 3 of 7
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stuck to his sport and gave the honor to James Harden, the Houston Rockets MVP candidate tfF
season. Frazier also said he'd help Phil Jackson and his broadcast partner during New York Ki
sames, Mike Breen with their beards whenever they ask.

| was able to get one on one with Keith Hernandez, having the opportunity to ask a question:

Of course we all remember the classic Just For Men ads throughout recent memory from this t
duo:

“That beard is weird.” “That stache is trash.” Can't get enough.
[su_button url="http://elitesportsny.com/2015/08/03/new-york-giants-will-go-deep-victor-cruz/

target="blank" background="#000080" size="10" wide="yes" radius="0"]JNEXT: Giants Changes
Cruz[/su_button]
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Just for Men® Launches #Beardspotting Contest, a Nationwide
Search for the “Best Beard Ever”

Keith Hernandez and Walt “Clyde” Frazier Help Determine the Most Amazing
‘Staches, Stand-Out Stubble and Winning Whiskers through Social Media

September 08, 2015 06:36 PM Eastern Daylight Time

NEW YORK--(BUSINESS WIRE)--Just For Men, the iconic Men's Hair Color brand, today announced the official
kick-off of #Beardspotting, a brand new sport in search of the “Best Beard Ever.” Led by New York sports legends
and rhyming duo Keith Hernandez and Walt “Clyde Frazier,” the contest invites people to upload their best beard
and mustache photos for a chance to win prizes.

Starting today through September 30, consumers can enter by uploading photos of their beards or mustaches on
Beardspotting.com to compete for the title of “Best Beard Ever.” Keith and Clyde will provide “color commentary”
and announce the winner on October 15, via Beardspotting.com and the brand’s social channels. The winner will
receive an all-expense-paid weekend trip for two to New York City in November to join the judging panel at The
2015 Just For Men National Beard & Moustache Championships in Brooklyn. In addition to the grand prize,
entrants will have the opportunity to win Keith and Clyde autographed sports memorabilia daily.

“Beards are the ultimate badge of individuality for guys and we're eager to see the different entries,” says Ralph
Marburger, North American Category Director for Combe Incorporated's Just For Men brand. “With Keith and
Clyde’s help, we look forward to bringing #Beardspotting to the next level and announcing the ‘Best Beard Ever’ in
October.”

In August, Keith and Clyde announced #Beardspotting during a press conference where they also debuted the
latest national TV spots that remind men that applying Just For Men in five easy minutes not only gets rid of gray, it
makes beards look thicker and fuller.
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To follow along with the contest and help Keith and Clyde determine the best beards in the nation, visit
www.Beardspotting.com.

For additional information on Just For Men Mustache and Beard, visit www.JustForMen.com.
About Combe Incorporated

Combe Incorporated is a manufacturer of personal care products, including Just For Men®, Vagisil® intimate
health care products, Sea-Bond® oral care products, Brylcreem®, Aqua Velva® and Lectric Shave® men's
personal grooming products and Williams® Mug® Soap. Combe, a privately held multinational company founded
in 1949, has its global headquarters in White Plains, N.Y.

Contacts

M BOOTH

ASHLEY KRAYNAK, 212-481-7000
ASHLEYK@MBOOQOTH.COM
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'Just For Men' Hair Dye Users Report Allergic Reactions

Sometimes a little gray hair isn't the worst thing that can happen to you

Daryl Nelson of ConsumerAffairs
Tuesday, October 23,2012

e Favorite story Your favorited articles
e Discuss Comment, Blog_ about

° Like { 22 Tweet Share

Let’s face it, time really goes fast. One second you’re ten years old running around with the neighborhood
kids, and the next thing you know you’re running to a local drug store to purchase hair dye.

/ Tor men who are going or have already gone completely gray, Just For Men has been a popular go-to for
“—around 25 years, as its parent company Combe Incorporated introduced the hair coloring product in 1987.

PLAINTIFF'S

o

http:/ /www.newstribune.com/news/2012/oct/23 /just-men-hair-dye-users-report-allergic-reactions/ Page 1 of 7




‘Just For Men' Hair Dye Users Repdr@Rfoftrlalaeni1QddIdnudocument 1 Filed 06/05/17 Page 55 of 61 1/28/16, 9:53 AM

In recent years Just For Men has received a pretty big advertising push from famous celebrities like ex-
baseball star Keith Hernandez and basketball hall of famer Walt Frazier--and when you think of hair coloring
~*for guys, Just For Men is arguably the first product many consider using.

But, as with other products and services, consumers aren't always happy with their first choice. Many
consumers have posted on ConsumerAffairs about horrible symptoms like chemical burns on the skin, severe
itching and painful blisters.

Swelling & burning

Take Sean of Brockton, Mass. who said that after trying Just For Men he had a severe reaction that caused
facial swelling and painful burning.

“I applied the beard dye as detailed in the directions,” he wrote in our comments section.

“I had a burning sensation as well, and after rinsing it off, I thought I was fine. The next day, my face and neck
had swollen up horribly. The following morning my skin had begun to weep as well, and I went to the ER. I
was admitted immediately, as it looked horrible. They were concerned about my throat swelling shut. I am
nearly 50 and do not have any allergies that I know of. Whatever is in this stuff is harsh. I needed steroids and
Benadryl,” Sean detailed.

Of course one could have an allergic reaction to just about any product on the market, but the fact that a slew
of our readers experienced the exact same reaction is telling, and some of them have used the product before
with no problems until very recently.

“ust For Men is made with a bunch of hard to pronounce ingredients like Erythorbic, Ethoxydiglycol,
(risodium, with several other additives, and some of our readers suggest there was a recent change in the
product’s ingredients, because many have only received these harsh reactions recently.

“Recent chemical formula change—there must have been a change with the beard color chemical formula,”
suggested J of Marietta, Ga. “I’ve been using it for over 10 years with no problems and in the past couple of
weeks whenever I use it, there is a burning and itching. I’'m going to switch to something less harsh,” he
wrote.

On the Just For Men website, it does suggest that users could have a bad reaction to the dye in the frequently
asked questions section. It also says each person should do an “allergy patch test” to see if they’ll experience
some of the negative outcomes that a portion of our readers have experienced. Here’s what the website reads:

“You must do this patch test on the inside bend of your elbow 48-hours ahead of each and every use in order
to minimize the risk of an allergic reaction. With mild soap and water, wash an area about the size of a quarter
on the inside bend of your elbow. [Then] pat dry.”

“Unscrew the caps from the Color Developer and the Color Base tubes. Mix small, equal parts of the Color
Base and the Color Developer in the mixing tray with the plastic end of the brush. Tightly recap both tubes.
Apply mixture with a cotton ball or swab to a test area the size of a quarter on the inside bend of your elbow.
Allow to dry.”

“Examine the test area during the next 48-hours. If you get no reaction on the unwashed patch test site after
8-hours, go ahead with full application of Just For Men.”

http: //www.newstribune.com/news/2012/oct/23/just-men-hair-dye-users-report-allergic-reactions/ Page 2 of 7
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Just to get a little more detail on not only the patch test, but the ingredients of Just For Men, we phoned the
company and spoke with a representative named Camille, and she immediately stressed the importance of the
~~llergy test before using the hair dye.

After asking Camille if there has been a recent ingredient change in Just For Men, she said there hasn’t been a
change in quite some time.

“There has not, not in about seven years,” she said. “What the readers or the bloggers are not saying is, even if
they are long time users, it is definitely stressed and recommended highly that they always do a 48-hour
allergy patch test, due to the fact that body chemistry can change at any one given time. Many of them ignore
itand don’t do it.”

Camille also said she would have an official company spokesperson contact ConsumerAffairs, and we’re still
waiting for that response.

Medical advice

The instructions on the site also say if one does have a negative reaction to Just For Men, they should
immediately washout the dye with shampoo and discontinue using it. The company also says to get medical
advice before using its product or any other dyes.

What’s interesting about the product warning is that the company pretty much anticipates the same negative
symptoms many of our readers experienced, which shows Just For Men is aware of the potential harms.

“Rapidly spreading skin rash, dizziness, faintness, difficulty breathing, shortness of breath, tightness of chest,
(ives or swelling to eyes/face, blistering of skin or scalp weeping, seek immediate medical attention,” the
warning reads.

For those who experience a bad reaction to the dye, consumers should mail in the entire bottom flap of the box
that contains the UPC code. They should then list their name, address and the price paid for the product to:
Combe Incorporated, International Haircolor Specialist, 1101 Westchester Avenue, White Plains, NY 10604.

However sending the product back and getting a refund probably won’t satisfy those who have suffered a lot
of pain and discomfort like our reader Sean, who had to go the emergency room. Furthermore, if there is such
a strong risk that people can be truly harmed by this product, is it even worth using it?

And even with the patch test, do you really want to expose any portion of your body just to see if the dye is
usable?

Hey, sometimes looking good is associated with a small amount of discomfort, ask any female who had to
endure uncomfortable shoes to complete an ensemble or a guy who has been choked by a necktie just to fit
into the corporate way of dress--but looking a little more youthful shouldn’t risk your very well-being, right?

It’s apparent that men should think long and hard about using such dyes, and should maybe even speak to their
doctors before using Just For Men or other products like it. Another thing men can do as they are greying is
just embrace looking older if possible.

But for those who would rather postpone it than embrace it, the research you do before using Just For Men is a
~_uge and crucial part of the dyeing process. Consumers should really be on guard.
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It's no secret that there is something about a beard that exudes power and
virility. The whiskered look is definitely enjoying quite the resurgence;
especially within the African American community. We have officially

red the era of the “bearded black guy.” Many have judged this “new
black” guy look as intelligent, sexy, ambitious, employed and well kept.
And, perhaps, we should include patient to that list, too. The “bearded black
guy” is no longer assumed to be of faith or street roots but moreso a man of
substance. There's no doubt that the bushy long beards on African
American men are a new style of this decade.

But, if you're like me, you're wondering where did this begin? How this
become a “thing” in the African American community? For answers, |
sought out a Master Barber Educator — yes, that’s a real thing. A master
barber training curriculum includes all the usual barber aspects of hair
cutting, coloring and styling using tools like shears, razors and clippers.
What makes a master barber different than your standard barber is mostly
due to experience, expertise and a quality of service that sets the regular
barbers apart from the master barbers. They have mastered most men’s
hairstyles and hair services, and have a more proficient level of skill in the
barbering arts and sciences. Also, standard barber technicians may not be
trained, licensed and permitted to perform certain services, whereas a
master barber is.

Master Barber Educator Ray Richmond of Success Barber School in
rago revealed that the “bearded black guy's” origin is hard to trace.
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The Black Man and his Beard

“The beard predates any written words,” he said. “The origin and practice of
shaving is difficult to determine when the form of hair removal and styling
P—an. But, the ‘70s may be the premier facial fuzz decade of all time
L..wably thanks to all the residual hair leftover by the hippies of the 60s.”

Some scholars have argued that the marking of the beard is officially a

symbol of the 19" Century American oppression of women and black men.
In The Atlaniic’s "The Racially Fraught History of the American
Beard" piece, the story examined the current fascination with facial hair,
alongside its previous revival in the 19th century. Before the beard’s
reemergence in the mid-1800s, and after the American Revolution, there
was a period when African-American men actually dominated the barbering
job market. Thousands of former slaves were foisted upon a market that
offered them little in the way of employment. One of the few jobs that
represented hope for them was barbering. Black men became quite
prosperous working as barbers and, unfortunately, this did not sit well with
many privileged white men of the time. By 1850, American elites had
abandoned black-owned barbershops in droves, and many African-
American men began to view barbering as a dead end career. Early on
there was resistance to this new beard trend—many felt that a beard was
the mark of "maniacs, fanatics, and dissimulators." But by the late 1860s,
the trend had stuck. It was then that white males claimed that beards were
actually the mark of a superior race. Faced with threats to their prerogative,
grew beards 'to codify a distinctly male appearance when other
traditional markers of masculinity were no longer stable or certain.’

Richmond feels that the “bearded black guy” historical history forgot to
include the medical condition that happens to black men when they shave
too frequently. It's called Psuedofolliculitis Barbae, also known as

the barber’s itch, and, it can produce razor bumps, scarring of the beard
and shave bumps with persistent irritation caused by shaving.

“Particularly, improper shaving or broken hair below the skin surface, which
is prone in African ethnicity,” he said. “Based on our skin, we can't shave all
the time. So, we had to grow our beards to prevent the ‘barber’s itch.”

The internet is littered with articles that ask the question: how to grow a
beard like Rick Ross or James Harden. Rappers and Hip-Hop artist have a
long history sporting magnificent beards, so it's no surprise that one of the
trendiest styles comes to us direct from the music industry. Although it’s not
the look | fancy, | would be remiss if | didn't mention that guys such as Rick
Ross have helped to move along the “bearded black man” spectrum - his
beard has always been a part of his image. Black men have several styles
of beards to choose from that are extremely popular right now. The goatee

ved by some black men but some prefer the Rick Ross, which is
gauning a lot of traction in Chicago.
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The Black Man and his Beard

With many guys begging to know how to grow a Rick Ross beard, it's truly
an art to grow an impressive beard, and while not every man can manage
tF—~heady style (including myself), Richmond feels that the main reason
\..., the beard/mustache was important in the Black Community was for
social status across all cultures.

“Prominent figures of the community wore facial hair during the civil rights
era,” he said. “Richard Pryor, Dr. King, Billie D. Williams, Julius Erving are
all men with beards and that represented wisdom and manhood. The beard
is considered a sign of patience, strength, virility, and sexual prowess. Our
community leaders had a beard and mustache to exude power.”

It's no surprise that social media has taken a hand in the “bearded black
guy” epidemic. Bearded and Black, a Tumblr page filled with black men
sporting the scruffy look. And it's not just the beards purists I'm digging, but
these dudes are also serving up some serious style. On Instagram, Black
Men With Beards promises to uplift, empower and support black men in
owning their bodies and their image, while defying stereotypes.

The scruffy fashion statement in the Black community seems to change
meaning given the political climate in the world. In the ‘60s and ‘70s it was
a symbol to show power and leadership. For the Black millennial, it's a
statement of style, sexiness and strength. Given the plight of today’s Black
r~ , the beard could symbolize a movement for justice and civil rights.
\.....«e my DNA prohibits me from joining the beard movement, I'd like to
think that my little stache shares the same message.
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